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Whew! It was a busy speaking week and as always, audience members wanted to
know if their infomercial, tagline, or business card was working. Of course, | have
reviewed and created thousands of marketing messages, but the real issue is: How can
you create your own reality check?

Stop Inhaling Your Own Fumes!

A little background here: most of us entrepreneurs sit alone at our computer shutting
out external distractions and trying for a stroke of genius. Occasionally, we hit the
jackpot. We jump up and down, celebrate, and then commit these words to our
keyboard. The problem? We are talking to ourselves - we are inhaling our own fumes!
Now is the time to institute a reality test.

1.

Create an “Auntie” Review - | love to forward all of my material to my
Auntie; she is not in marketing, but has tons of common sense. If it makes
sense to her, it’s a go! You can designate anyone outside of your industry to
act as your reviewer.

Networking Test - Before committing to a tagline, for example, designate one
event for Tagline A and another event for Tagline B. Use one exclusively
throughout the mixer and gauge the reaction. Feel free to ask questions as this
is part of your marketing research! Note if one outperforms the other in terms
of recall, understanding, or creativity.

Email Test - If, like me, you wonder which subject line will bring the best
results, split your email list in two. Have everything exactly the same except
the subject line. Track your metrics to determine the winner for your list.

Quantitative Test - Don’t worry; research is easy to conduct and analyze
thanks to great resources such as these:

WWW.zZzoomerang.com

Www.survevmonkey.com

Www.statpac.com/survevs



http://email.e-mailnetworks.com/ct/4279383:1911305530:m:1:154256983:E8B88D334DE309FD37800143C5151BEF
http://email.e-mailnetworks.com/ct/4279384:1911305530:m:1:154256983:E8B88D334DE309FD37800143C5151BEF
http://email.e-mailnetworks.com/ct/4279385:1911305530:m:1:154256983:E8B88D334DE309FD37800143C5151BEF

Before beginning your study, make sure to study the samples given at these
research sites. In fact, it’s often easier and better research design if you follow
one of the templates provided.

Stop questioning yourself and start asking others.
Have questions? Fire away!

Until next week.....Liz
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